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Get to know us.

“We are Silvia and Lucia, a tandem of strafegy and creativity that turns

communication challenges into growth opportunities *
Sivia Homera
Founder & Partner |

Silvia, our founder, holds a Veterinary degree from the Complutense University of Madrid, with e A

over 20 years of experience in communication and strategic marketing, and a Master’s in
Communication and Advertising from ESIC. Lucia has a Law and Business degree from the
Pontifical University of Comillas and a Master's in Digital Marketing, Sales, and Digital Strategy.
Together, they create a unique synergy that combines solid expertise with fresh creativity to
design comprehensive, results-driven strategies.

The team also includes designers, photographers, video and recording specialists, and other
creative professionals, allowing us to deliver innovative, integrated solutions tailored to each
client.

Ludia Temboury
Pariner |

AGA develops fully customized communication and marketing strategies based on Inbound EKHEROS S GO CNOOSE

Marketing methodology, focusing on attracting clients with valuable content, building trust, and
converting that relationship info sustainable results, always with a flexible approach that
adapts to each brand’s needs.

www.agacomunicacion.es



Get to know us.

“Empowering a sector that feeds and care

Our mission.

To empower the agri-food and healthtech sectors through strategic communication, branding, and creative

thinking, transforming complex messages into clear, meaningful stories that connect with people and drive real
change.

Our vision.

To be the leading communication partner for organisations that feed and care for the world, amplifying their voice,
strengthening their identity, and promoting a sustainable future.

Our philosophy.

Since 2003, AGA has been a communication, marketing, and branding consultancy specialised in the agri-food and
healthtech sectors. Now expanding internationally, we continue to build on the same philosophy: understanding the

language, values, and challenges of these industries to help our clients communicate with clarity, purpose, and
impact.




Get to know us.

Our values.

“We don’t see big or small clients —
each one of our clients is unique and the
most important fo us”

\
-~

01 Expertise

Our multidisciplinary team brings together marketing and communication
experts, creative designers, animal and human health specialists and
trademark and patent lawyers, working together to deliver specialised and
effective communication and branding solutions for the healthtech and
agrifood sectors.

02 Adaptability

From one-off actions to full communication strategies, we tailor every
service to the unique needs of each organisation.

03 Commitment

We immerse ourselves in your brand’s identity and values to deliver a
complete, consistent service aligned with your business goals.

04 Agility

With the flexibility your business demands, we ensure obijectives are
achieved efficiently and always on time.

www.agacomunicacion.es
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Digital Marketing.
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Branding.
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Multimedia.
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Editorial services.
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Marketing campaigns.
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Press Office _ Specialized media.
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"Ganaderia en Femenino', el proyecto de
Zoetis para visibilizar el papel de la mujer
en ganaderia

Zoetis ha presentado su proyedto Z_O’etis

“Ganaderia en Femenino”, con el

que guiere apoyar la labor de ganaderas, veterinarias,
ingenieras, investigadoras, empresarias del sector, efc.
quie tanto apontan a la ganaderia, a lavida rural y a la socie-
dad en nuestro pais. Ganaderia en Femenino se sustenta
&n tres draas: la comunicacion, la formacion y el Recono-
cimiento a su labor en el dmbito de la innovacidn a través
de la ereacién del Premio Zoatis Ganaderia en Femenino,

e Print publications

e Digital publications
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Press Office _ Top tier media
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Castilla y Leon logra 15 premios al porcio ibérico

Valladolid, 30 nov (EFE).- Castilla v Ledn, con 15 premios, ha
sido la comunidad més galardonada en el apartado de ibéric
del certamen Porc d'Or, a parte de los cuatro conseguidos en
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Some success stories.

Zoetis Spain gyrql Audience Quality AMfeCAE |
° Professional Voices
sustanatii EQuity  TWitter 43% Campaign 2024

Storytelling €175,294 AVE Engagement

Collaboration

532,091 Impressuons Visibility

Ganadena en Femenino-reach
Community 8 683 Interactions Recognition Growth

Mentorship 4 589 624 Total Audience LN

Earned Media

Agncul’rure'"dusw" 116 Media Impacts awareness

Empowerment  Training  Linkedin 2.5% Impact Conversation
Hashtag

Advocacy

www.agacomunicacion.es



Some success stories.

Brand Advocacy Blog CTR Measurement
Animal Health Veterinary |mplementation

mentions *22% Engagement Rate Linkedin Retention
afiic 3,589 Facebook Interactions ="
6,691 Interactions Community

ogenic Mas que Salud Animal oigia

Planning 4,308 Twitter Followers , ; .7oreads
zoetis spain 0,113 Facebook Followers

Social Awareness EducationKPlIs

Conversations  Care pdience Best Practices

Editorial ﬁﬂiﬁ}ﬂgﬁm Science Evidence Trust

Posts

www.agacomunicacion.es



Some success stories.

Press Coverage Marta Sanchez de Lerin _ Alliances
% public Engagement  Fieldwork Veferinary

. R h .
Stakeholders 11 Media |mpacfs esearch Aquatic
Protocol Data 734;599 Total Audience Outreach

Innovation

: kpis408 Interactions marine Heaith
analvsis Fyndacion Oceanografic

S 57,547 Impressions zoetis ~ Avereress
e €l71970 AVE Diagnostics Monitoring

Rehabilitation

Laboratory . ResCUE Samples

Media Relations Awareness Eduardo Nogués
Oceanogrdfic Foundation Spokespersons
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agacomunicacion@agacomunicacion.es “

+34 683109 372 / +34 606 848 551
www.agacomunicacion.es
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https://www.linkedin.com/company/34663643/admin/dashboard/
https://www.instagram.com/agacomunicacion/

